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Our various communication channels

Communicating towards the « external world »

Communicating with our Member Federations

Communicating amongst social partners

FIEC New Communication Strategy

A

B

C

D



FIND US ONLINE

Connect with FIEC on our multiple 

social media platforms. 
Read our Manifesto for 

2019 – 2024 here 

@FIEC_Brussels

@FIEC EU

www.fiec.eu

www.fiec.eu

FIEC EU

http://www.fiec.eu/


Digital publication - Annual Report

www.FIEC-AR.eu
42 main topics presented in the following chapters:              now also available in 4 additional languages

item 06-Chairmanship-Proposal from Member Federations.pdf
http://www.fiec-ar.eu/


Digital publication - Statistical Report

www.FIEC-STATISTICAL-REPORT.eu
EU chapter also available in 3 languages

KEY FIGURES!

➢ Main activities

➢ Total investment in construction

➢ Jobs in construction

➢ Total number of construction enterprises

item 06-Chairmanship-Proposal from Member Federations.pdf
http://www.fiec-statistical-report.eu/


Digital publication – weekly newsletter

Don’t miss it !  Subscribe to it !

https://www.fiec.eu/#newsletter_box

latest
news

on 
main # topics

item 06-Chairmanship-Proposal from Member Federations.pdf
https://www.fiec.eu/#newsletter_box


« Business as usual »… and beyond!

PRESS contacts: beyond “traditional” press releases, partnership with EU press agency (Euractiv), we also target more 
and more specialised journalists (work in progress)

MAGAZINES: contributions with articles into magazines, at EU or national level (on regular basis or one-shots) 

CAMPAIGNS: participation in campaigns which improve the image of the construction sector: e.g. on undeclared work 
(TUWIC project), on muskulo-skeletal diseases (EU-OSHA Healthy Workplaces “Lighten the Load”), etc…

LOBBYING: « traditional » lobbying work, which is based on a long-standing reputation of “seriousness”

ALLIANCES: building alliances with other organisations, when and where necessary and more efficient…



Our intranet – dedicated to our members!

Interactive platform presenting all current topics and working documents available for our members

item 06-Chairmanship-Proposal from Member Federations.pdf


With our social partners - EFBWW

• At EU level, culture of good collaboration 
and transparent communication

very active social dialogue at EU level

Meetings in the fields of Vocational 
Education and Training, health and 
Safety and Employment 

• When and where possible, joint lobbying 
on social issues

=> very efficient towards EU 
institutions!

• Involved in many joint projects (social 
dialogue budget line from DG EMPL)



Our new Communication Strategy

WHY ?

HOW ?



Objectives (1)

To secure FIEC’s position as the leading

and best known representative organisation of European
construction companies, in the EU policy making process.

To show that FIEC has valuable expertise

and can be of added value for decision makers.

To facilitate proactive, targeted and timely communication

that is in line with an agreed overall approach
and specific objectives.



Objectives (2)

To deliver the intended results

that FIEC’s members have agreed upon.

To save time, be more effective

and avoid rushed/ late communication activities
that have little impact or less impact than planned.

To ensure regular presence/ visibility

in ALL media used.




